LBet, put™M, popma: nepBas Kamncy/abHas KoJleknus BoscoVesna,
Co3nannas B KoJu1adopanmu ¢ Xy10:KHUKOM AHapeeM JI106anHckum

20 oKTA0ps B IpOAAXKY MOCTYIHJIA KAlCYJIbHAS KOJUIEKIMSA, CO3/IaHHAs B KOJIabopanun
ToproBoro 1eHrpa BoscoVesna u xynosxauka Aunpes Jlroonuackoro. Mx rino6ansHoe
COTPYIHMUYECTBO Hauyaioch BecHOM 2023 roaa, Kor/ia BIIEpBbIe B UCTOPUH POCCHIICKOTO pUTEilIa
IIPOCTPAHCTBO TOPrOBOTO IIEHTpa MPEBPATUIIOCH B OTPOMHBIN NOM-all-IIPOEKT, HACETIECHHBIN
r€OMETPUUECKUMHU aHTPONIOMOP(PHBIMU IIEPCOHAKaMU. BBIITyCcK KarcyabHON KOJIJIEKIIUN CTaJ
€ro JIOTHYHBIM IPOI0JKEHNEM: (PYTOOJIKM U TOJICTOBKH C MPUHTAMH XYI0’KHUKA TIO3BOJISIOT
CO3aTh OPUTMHAJILHBIM 00pa3 U BBIPA3UTh CBOIO MH/IMBUIyaIbHOCTb.

«Hawa 3a0aua — ne npocmo npooasams nuddicaxu u 6ay3Ku, a co30a8ams onpeoeieHHvle
Hacmpoenue u enevamienue y Hawux nokynameneti. Ymobwvl cnpasumucs ¢ smoti 3adaueti, Mol
pewuny noumu no CMmonam 3apybexcHblX Kojlie2 U Hayams coOmpyOHU4ecmeo ¢ CO8PEeMeHHbIMU
XYO0OAHCHUKAMU. DMO CBEHCO, APKO U Oaem 803MOHCHOCHb UHMEPECHbIX KOLIabopayuil u
coemecmnozo meopyecmsa. Ilepsvim, ¢ Kem Mbl peanu3z08aiu makou npoekm, cmai Anopeu
Jlobaunckuiiy, - TOBOPUT JUPEKTOp ToproBoro neHTpa BoscoVesna Urops Kazakos.

TBopueckas komurabopamus BoscoVesna u Auapest JIroOIUHCKOTO YHUKAIBHA B CBOEM POJIE.
N3HavanbHO XyT0KHUK CO3/1aJT CBOMX HEOOBIYHBIX I[BETHBIX MEPCOHAXKEH B BUE OapenbedoB
i ekarepuHOyprekoro ¢ectuBanst «4O», a ans npoekra B MOCKBE CyIIECTBEHHO MX
MacimtabupoBal. CrienraibHO JJ11 TOPTOBOTO IIEHTPa OH pa3padoTan oGopMileHHEe, KOTOPOe
MPEBPATUIIO POCTPAHCTBO B YHUKAIBHBIN apT-00bEKT, U HACEIMJI €0 CBOUMH SIPKUMHU
nepcoHakamu. Tak TOProBbIil 31 MPEBPATHIICS B MECTO BIICUATIICHUM.

«Y Hac nonyuunace momanvHas UHCMALIAYUSL C OOTLUUM KOTULECBOM CKYIbNMYP, 2PAPUKU U
cneydhexmos, a koeoa peus 3auina 0 NPoOOIHCEHUU coemecmHoll pabomul ¢ BoscoVesna,
cpasy dce pewunu 0eams COBMEeCMHYI0 KANCyIbHYI0 KOMLeKYuioy, - pacckasbiBaeT AHIpen
JIro6MuHCKUH.

[IpoekToB, mog00HBIX 3TOMY, B Poccuu erie He Ob110. A 3a pyOeKOM Takue KOJIa0opaiiu
CO3/Ial0T MHOTHE (AIIH-TsDKENIoBeckl. B Havane roga marasunsl Louis Vuitton o Bcemy Mupy
YKpacCHJIU IPUHTHI AMIOHCKOU XynokHUITEI SI€u Kycambl u ee orpomusbie Gurypsl. Berpeda
HCKYCCTBa M MOJbI BOIUIOTHIIACH M B HOBOM KoJuieknuu S1éu Kycamer u Louis Vuitton: ogexna,
akceccyapsl, maphromepus ObUTH YKpaIIeHbl €€ 3HAMEHUTBIMHU IIPHHTAMU. 7-METPOBasi UTPYIIIKa,
yChIIIaHHAS pO3aMH, U ¢ pupMeHHBIM XX BMECTO IJ1a3 OT CTPUT-apT-XyAoxkHuka Kaws B 2018
roJly CTajla yKpalieHueM NouyMa Ha nokasze koyuekiuu Dior Homme. A Ha oceHHEM 110y
TrOCTEH MPUBETCTBOBaANIA 12-METpOBast )KEHIUHA-KHUOOPT AIMOHCKOTO HILTIOCTpaTOpa Xaa3um)d
Copasma. [Toceturenu Hpro-Hopkckoro Bloomingdale’s OykBaabHO «IpOBAIMBAIIUCH)» B
KapTHHBI, KOTOPBIEC co3AalH Xyn0XHUKH Dau borapt u CtuBen Mutep. Komna6oparus Fendi
u AHke Diineprepxap nojgapusia moceTUTensM OyTUKOB He3a0bIBaeMbIe apT-00BEKTHI €
TIBIIIHBIM [IBETOYHBIM JIEKOPOM.

IMonnepxuBas quasnor (auH u apT-uHAycTpun, BoscoVesna B kommaboparuu ¢ AHapeeM
JIroOMMHCKUM IPOI0JDKAET COBMECTHBIN MOM-apT-MPOEKT BBIITYCKOM KalCyJabHOW KOJUIEKIIUU
(GyTO0JI0K U TOJICTOBOK U3 XJIOMKOBBIX [DKEPCH U (PpEHU TeppH, MPOU3BEICHHBIX HA
ManydaxTypax Bosco u ykpaiieHHbIX SpKUMU IPUHTAMU.

V Bcex Mozeaen — OpI/II‘I/IHaJ'ILHHﬁ JIU3aiiH; Y3HAaBaCMhbIC IICPCOHAXKHA JIroOmuHCKOTO YKpamarT
KaImrOIOHbI U KapMalllKu, CITMHKU m3aenui. Ilo CyTH, OHU OJHOBPCMCHHO BBICTYIIAOT U B
KauCCTBC APKOI'0 aKIICHTA B OACKC, U KAK 3aMETHBIN aBTOpCKI/Iﬁ aKceccyap. Br1 HE mpocTo
ano6peTaeTe TOT WJIM UHOMU npeaAMET OACKABI U3 KOJUJICKIIUH, HO U OTYACTU CaM CTaHOBUTCECH €C



coaBTOpOM. BeiOpaB o1HOTO U3 mepcoHaxel, co3qaHHOr0 JIFOOITUHCKUM, BMECTE C TOJICTOBKOM
Bbl nosryyaere 1iBETHbIE HUTKH, KOTOPBIMH MOYKETE CAMOCTOATEIBHO IPUILUTH KAPMaH C 3TUM
puHTOM. [IOKYIIKOM TOJIBKO OJHOTO IIpeAMETa KANCYJIbHON KOJUIEKLIUHA MOKHO HE
OTpaHUUYMBATHCA U cOOpaTh COOCTBEHHYIO JTUHENKY OEX bl C IPUHTAMU XY10’KHHKA.

«/1 ouenv 0oeonen pezynbmamom, peuierue o pacuuperuy TUHeUKy moeapos 6yoem NpuHAmo
no pe3yIbmamam npooadxc KOoJiNeKyuu, KOmopds ceudac akmusHo npousgooumcs Ha pabpuxey, -
noauepkHyn Auapeit JIroOauHCKU.

«Mbi He xomum ocmanasaueamsvcsi Ha OOCMUSHYMOM U NPOOOIHCUM YOUBTAMb HAWUX 2OCME.
Compyonuuecmaso ¢ co8pemMeHHbIMU XYOONCHUKAMU NAAHUPYeM coeramb 8 hopmame " 00un
XYO0HCHUK — 00uH ce30n" . Credyrowyio Hauly Koaniabopayuio mvl npedcmasum 6 ghespane 2024
2o0ay, - 2o6opum rops Kazakos.

Color, rhythm, shape: BoscoVesna's first capsule collection,
Created in collaboration with the artist Andrey Lyublinsky

On October 20, a capsule collection created in the collaboration of the BoscoVesna shopping
center and the artist Andrei Lublinsky went on sale. Their global collaboration began in the
spring of 2023, when for the first time in the history of Russian retail, the space of a shopping
center turned into a huge pop-up project populated by geometric anthropomorphic characters.
The release of the capsule collection became its logical continuation: T-shirts and hoodies with
the artist's prints allow you to create an original image and express your individuality.

"Our task is not just to sell jackets and blouses, but to create a certain mood and impression
among our customers. To cope with this task, we decided to follow in the footsteps of our
foreign colleagues and start collaborating with contemporary artists. It is fresh, bright and gives
an opportunity for interesting collaborations and joint creativity. The first person with whom we
implemented such a project was Andrey Lyublinsky,"” says Igor Kazakov, director of the
BoscoVesna shopping center.

The creative collaboration of BoscoVesna and Andrey Lyublinsky is unique in its kind. Initially,
the artist created his unusual colored characters in the form of bas-reliefs for the Yekaterinburg
festival "CHQO", and for the project in Moscow he significantly scaled them. Especially for the
shopping center, he developed a design that turned the space into a unigue art object, and
populated it with his bright characters. So the trading floor turned into a place of impressions.

"We got a total installation with a lot of sculptures, graphics and special effects, and when it
came to continuing collaboration with BoscoVesna, we immediately decided to make a joint
capsule collection,” says Andrey Lyublinsky.

There have been no projects like this in Russia yet. And many fashion heavyweights create such
collaborations abroad. At the beginning of the year, Louis Vuitton stores around the world were
decorated with prints by Japanese artist Yayoi Kusama and her huge figures. The meeting of art
and fashion was also embodied in the new collection of Yayoi Kusama and Louis Vuitton:
clothes, accessories, perfumes were decorated with her famous prints. A 7-meter toy, strewn with
roses, and with the trademark XX instead of eyes from the street art artist Kaws in 2018 became
a catwalk decoration at the Dior Homme collection show. And at the autumn show, the guests
were greeted by a 12-meter cyborg woman by Japanese illustrator Hajime Sorayama. Visitors to
Bloomingdale's in New York literally "fell through™ into the paintings created by artists Eddie
Bogart and Stephen Miller. The collaboration of Fendi and Anke Eilergerhard presented visitors
to boutiques with unforgettable art objects with lush floral decor.



Supporting the dialogue of the fashion and art industry, BoscoVesna, in collaboration with
Andrey Lyublinsky, continues a joint pop art project with the release of a capsule collection of
T-shirts and hoodies made of cotton jersey and French terry, produced at Bosco Manufactories
and decorated with bright prints.

All models have an original design: recognizable characters of Lublin decorate hoods and
pockets, backs of products. In fact, they simultaneously act as a bright accent in clothing, and as
a noticeable author's accessory. You do not just purchase a particular piece of clothing from the
collection, but also partly become its co-author. By choosing one of the characters created by
Lublinsky, along with a sweatshirt you get colored threads with which you can sew a pocket with
this print yourself. You can not limit yourself to buying only one item of the capsule collection
and assemble your own line of clothes with the artist's prints.

"I am very pleased with the result, the decision to expand the product line will be made based on
the results of sales of the collection, which is now actively produced at the factory,” Andrei
Lyublinsky stressed.

"We don't want to stop there and will continue to surprise our guests. We plan to collaborate with
contemporary artists in the format of "one artist — one season”. We will present our next
collaboration in February 2024," says Igor Kazakov.



